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OUR ROAD - MORE THAN JUST A ROAD

WHEN ON THE ROAD, IT IS NOT MOST IMPORTANT

WHAT YOU DRIVE,

OR WHEN

OR HOW 

YOU TRAVEL.

The most vital thing on the road is SAFETY

– and this is exactly what we remind our users of



That is why our motto is

The motto has for years been our flagship educational campaign

building the awareness and skills of safe behaviour.



We identified the key areas for the safety of those on the road:

FIRST AID TO VICTIMS OF ACCIDENTS

PRINCIPAL RULES OF BEHAVIOUR WHEN STOPPING IN EMERGENCY



2014

The FIRST AID campaign

We diagnosed the problem:

PEOPLE DO NOT GIVE FIRST AID TO ACCIDENT VICTIMS

We pondered:

WHY?

And discovered the causes:

FEAR OF LIABILITY

LACK OF SKILLS



FIRST AID campaign

The challenge:

Rooting the rules of first aid SUCCESSFULLY in the POLISH PEOPLE

Our method:

DIRECT EXPOSURE to information and practice



First aid courses (500 trained users wih certificates)



Children’s game: PLAY HOPSCOTCH – WIN A LIFE Board game, age 16+: KNOW – HELP



First aid mobile application

(12 000 users)

Webpage with online first aid courses First aid film tutorial

(24 600 views)



Events at kindergartens and shopping malls



FIRST AID campaign

Our campaign was honoured with the title

of the SOCIAL CAMPAIGN OF THE YEAR 2014 

in Poland in the CSR category



2016

The STOP BY THE RULES! Campaign

The threat: FATAL ACCIDENTS INVOLVING PEOPLE ON FOOT ON THE MOTORWAY

The challenge: teach the travellers the RULES of STOPPING safely on the motorway





Our methods: 

New functionality in the AmberOne mobile application

(14 000 users)

Series of episodes in video and audio versions

(131 000 views)





Boards displaying an instruction on all Service Areas on A1Animated instruction: STOPPING SAFE ON THE MOTORWAY

(1600 views)

Our methods: 



Radio competition

on mastery in the rules

Competition in the social media

Our methods: 



Cooperation with the Police

(4000 controls)

Events at MOPs

Our methods: 



Our partners in the SAFETY, MY SECOND NAME campaign

local media

schools

shopping malls

neighbouring communes

institutions



THE TOOLS AND MEDIA

mobile application: current road news, tourist attractions, toll calculator, 

map of junctions and MOPs, plus NOVELTY! a motorway-stopping warning system

social media: Facebook, Twitter, YouTube

website

AmberOne News quarterly

Radio Gdańsk and Radio PiK



THANK YOU

For more please visit

www.a1.com.pl


